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WolframAlpha.com 

‘Computational knowledge engine’ 

Answers, not search results 

Still US-centric 

2 



3 



 

 

 

@mebs 

Millionshort.com 

‘What haven’t you found?’ tm 

Filter by site popularity 

Eliminate ‘click-bait’ 

 

Essential for people-searching, IP, CI, 
other long-tail niche searches 
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Track down image owners 

Find any version of it 

Search it in Tineye.com 

Sort results by oldest 

First live link is probably the original 
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Other image matching 

Google Images ‘related images’, 
Bing ‘Image Match’ 

Is anyone using our photos? 

Is this person’s profile legit? 

ID infographic from report, look for 
uses of that image 
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Bing’s Image Search quirks 

Scroll down for bars to 

People interested in...also searched for 

Refine your search for ... 

Collections for ... from Pinterest 
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Search strategy matters! 

Uber market strategy 

2,340,000 results 

What is Uber’s market strategy 

12,000,000 results 

Uber “market strategy” 

    42,200 results 
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Word order still matters 

Different search results: 

research “stem cells” 

“stem cells” research 
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Digging deeper in Google, 
Bing 

Look for databases:  

{topic} database OR "data set" 

Bing only: 

Find pages that link to a filetype 

contains:mp3, contains:xls 
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Limit searches to gov sites 

Include  site:.gov.au in search string 

See Tara Calashain’s Google CSE for 
US states; create similar CSE 

owl.li/Thaaw  
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Use Google Trends 

Where does an org have mind-share? 

How does it compare to competitors? 

How has that changed over time? 

google.com.au/trends 
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Compare Flight Centre to “Expedia”, “travel 
agency”, “Escape Travel” & “STA Travel” 
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Compare regional reach 
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Use MS Academic for insight 

Key conferences 

Key journals 

Keywords 

academic.research.microsoft.com 
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Glean insight from web sites 

Where did their execs come from? 

Internal promotion? Outside the 
industry? 

How can you contact the org? 

What else can you glean? 
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Find Tweets w/ links to a URL 

Search at twitter.com 

Find any tweets that link to a site  

(even if w/in shortened URL) 

Track mentions of press release, org 

environment.gov.au "climate 

change" 
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SocialMention.com 

Track sentiment, passion, reach 

Monitor this over time for your  

Search is a little strange 
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Strength: are people talking? 

Sentiment: positive or negative? 

Passion: # of unique authors 

Reach: range of influence 
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LinkedIn insights 

Use Advanced Search to find experts 

Use Advanced Search 

Search with keywords, location 

Filter with Industry: Libraries 
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South African concrete industry 
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Brainstorm on Biznar.com 

Use search filters to ID key concepts, 
timeline 

See visual display of concepts 
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All  sources       Social media 



 

 

 

@mebs 

And when you’re bored… 

AllTheMinutes.com 
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@mebs 

Slides at 
 

BatesInfo.com/extras 
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@mebs 

Reach Mary Ellen at: 

mbates@batesinfo.com 

Reluctant-entrepreneur.com 

BatesInfo.com 

Twitter: @mebs 

LinkedIn: maryellenbates 

Facebook: maryellenbates 
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